
D A N I E L
K A N G
A  C o o l ,
C a l m ,  a n d
C a f f e i n a t e d  C o p y w r i t e r

D a n i e l K a n g C W . c o m

Posit ive energy is  shareable energy.
Always looking to gr ind,  grow, and
upl i f t  the team. Also,  cows are amazing
and l i fe is  a role-playing game.

I  B e l i e v e …

E x p e r i e n c e
dk@danielkangcw.com

201-450-2961

l inkedin.com/in/danielkangcw

S a y  H e l l o

Copywri t ing
Concept ing
Present ing
Photoshop,  Premiere,  Keynote,  Off ice
Listening to CDs

ECDs,  ACDs,  Regular  CDs

S k i l l s

Writer  x Instructor
Honors Review Learning Center ,  NJ   |    2018–2020, 2022

Wrote copy to parents—persuading them to let  me teach their  k ids
Taught their  k ids Creat ive Wri t ing,  SAT Wri t ing,  Col lege Essay Wri t ing,
and how to be a good person in l i fe
Wrote curr iculums,  lesson mater ia ls ,  and exams that  improved
students '  grades without putt ing the students to zzZzz. . .
Used copywri t ing pr inciples to help students wr i te with c lar i ty  and
impact ,  even in a desert -dry academic sett ing.  Their  grades blossomed.

IT Business Analyst ,  F inance/Retai l
Toys"R"Us,  NJ |  2015-2017

Helped Geoffrey the Giraf fe wage war against  Walmart  and target  Target
Oversaw system for  pr ic ing on Toysrus.com—ensur ing that  $120 toys
didn' t  show up as $1 .20 and disrupt  my boss's  rest ing heart  rate
Wrote new feature technical  docs that  programmers actual ly  understood
Wrote s imple,  t ra in ing manuals that  the rest  of  the team understood
Wrote UX test ing scenar ios for  redesign of  Toysrus.com

E d u c a t i o n

Copywrit ing

Storywri t ing
Scr iptwr i t ing
Headl ines,  Tagl ines,  Naming
Branding and Tone of  Voice
Video Product ion

Miami Ad School ,  NY |  2020
Courses:

Business and Management BS

Market ing Concentrat ion
Psychology,  Phi losophy Minors

Rensselaer Polytechnic Inst i tute,  NY

Sound Product ion
Strategy and Research
Gaming Concepts
Digi ta l  Content  Creat ion
Social  Media

Associate Copywriter
Hasbro,  RI  |    Aug 2021–Aug 2022

Cl ients included Transformers,  Peppa Pig,  PJ Masks,  My Li t t le Pony,  Nerf ,
Wordle,  Play-Doh,  Love Is  Dead
Primary roles:  concept ing,  pi tching,  scr iptwr i t ing,  shoots for  TV and digi ta l
Also did internal  s izz les,  a gazi l l ion board game tutor ia ls ,  and newsletters

Engl ish
Korean
Body Language

L a n g u a g e s

© Daniel Kang. Birth Rights Reserved.

ANDY, Cl io ,  CommArts ,  Creat ive

Conscience,  Creat iv i ty  Internat ional ,

Crowdiate,  Graphis ,  Montreaux,  NY

Fest ivals ,  Muse,  Summit ,  Vega,  YS

L e s  H o n o r a b l e s

Copywriter
Ogilvy Japan,  Remotely Tokyo (But  Actual ly  USA) |    Jul  2020–Mar 2021

Del ivered the wri t ten goods to shoemaker ASICS
Campaign ideas,  act ivat ions,  scr ipts ,  headl ines,  tagl ines,
manifestos,  body copy,  research,  pi tch decks,  names

For the launch of  the MetaSpeed™ Sky and Edge racing shoes
Whi le streaming Tokyo on a second monitor  for  cul tural  immersion
Concepted for  other brands/br iefs—l ike on rental  fami l ies (yes,  you
can rent  fami l ies in Japan. . . fascinat ing)
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